Lottery in Every Lane:
How POS Integration Can
Boost Lottery Sales
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LOTTERY

EVERYWHERE \

ha lottary has long bean a
carnerstone of stake revenue
and a steady source of traffic
fior comvenience stores. But as
retsl technology races forward,
something important has been
laft behind at checkout: visibility.
About healf of U5, adults buy at least ona lottery
fickat a year—fueaiing $113 bilion I sales in
2024, with 68% happening in convenience
shoras. Yet according fo Abacus that numbar
could be much highar i nof for a quiet shift in
shopper behavior.
“The natailers wa've spaken with all report the
same thing,” said Mika Purcel, Haad of Retail
for Abacus. “Once self-checkout lanas go in,
lottery salos fall betwean 10% to 40%. it's not
that peaple don't want to play, fhey just don't
sae it amymore.”
“Ratail, espacialy in the c-store environment,
is ewolving fast, where seli-checkout, mobie
pay, and frictionless transactions are the new
normal, while |oétery ferminals remain foed at
CED. "Lottery has to evole with it

The Winning Play: Bring
Lottery to Where the Shopper
Already Is

The fix isn't o retrain customears; it's to meat
tham wheara thay e already shopping.

"It’s all about comvenienca,” said Paul
Lawson, the company’s CTO and chisf
sacurity officer. “For decades, the lottery ved
at a single counter in the store. Our job & o
break it out of that comer and make it part of
That vision tracas back ko an initiative launched
nearty a decada ago by NASPL. The goat:
croate  univarsal standard hat would allow
lottery ko be sold directly at retad checkouts
rather than dedicated terminals at customer
sanice desks.

"NMASPL realized that karge retaders noeded one
consistant integration across all junsdictions,”
Lawson said. *They called for a commean AP,
and that's whera Abacus entored the picture.”

Already oparating across Europe, Abacus
workad alongside industry leaders to define a
common AP, embadding lottery diractly into
axisting point-of-sale (POS) software.

“Iit took: years of testing, reguiation work, and
collaboration with every stakeholdar,” Lawson
s3id. “But today, we can make any cash
ragistar function s a fully compliant lottery
terminal. The outcome & more visibility for
lottery and a checkout axperience that's fast,
soamiess, and intuitive for the customer”

It works bath ways. “If you can sall 2
Powerball ticket right alongside someona’s
coffea and breakfast sandwich, they're mona
likaly to add it.” he said. “You're catching that
impulse moment, instead of asking them to go
{0 @ separate counter.”

It also unlocks loyalty and promofions that
fradifional systems can't support. “Lottary
can finally join the same digital markating
acosystem as ewerything alse in the store,”
Purcall said. *That's huga.”

Simplifying the Complex: One
Gateway, All Systems

Behind that simplicity lies a ramarkably
tangled infrastructura.

*For a retailer operating in multiple states,
conneclivity can be overwhalming, ™ Butler
said. “There ara 45 saparate lotenies, three
major cantral system providers and then
countless POS vandors. Our job is to unify
that"

Abacus does so through a single transactional
gateway. “0ne connaction to Abacus finks you
to evary ralevant lottery, every provider, and
Integration also simplifies accounting.
*Traditioneally, ratailers have to reconcile
lottery az a standadons fransaction,” Lawson
axplained. "By merging it into the POS, thay
can treat it e any other sale in e back-
office system.”

And the visibility advantage is significant.
*Retailers can now sae lottery performance in
raal time,” Purcall said. “Mot just at one store,
but across the entire chain—whather that's
two bocations or a thousand ™

Beyond Tickets: How Lottery
Grows the Basket

Lottery may not be a high-margin tem, but it
“When jackpats climb, kottary brings people
through the door” Butler said. “Once they're
thers, they'ra more Bkely to grab a snack, a
drink,, or fuel. That's the real multipher.”
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The Next Big Draw: Expanding
Access and Reach

Lottery isn't always a top-priority category
for retailors juggling thousands of SKUs. "it's
understandable,” Lawson said. *Lottary's
ona fine on a very long sales raport. But the
IT teams immediakaly see the pobontial. |t
improvas Cushomer expenience, iNCrazses
vishility, and gives ratailers far mong conérol”
Abacus already operates in more than 80,000
retail lanes across Europe. North America
is quickly catching up. *We just launched with
a major grocary cham,” Purcell said. “And
Hamois, which runs 400 ¢-stores in Canada,
is roliing out the systam right now.”
Major LL5. brands are next. “Wea hawve ona
national c-store chain that's about 90 percent
complete with its rollout,” Purcall added.

The tachnology's potential doesn't end

at tha chackout. “We're axploring how to
axtand lottery ko ATMs, kiosks, and onling
aCommarca plationmes,” Lawson said.
“Imagne buying or redeeming tickats through
mulfipla channels while kaeping commissions
local”

For c-shores soeking incremental growth in

a tough retail landscape, that’s a compelling
propasition. By embedding lottery directly
inta the shopping journay, Abacus isn't just
kaoping a legacy category alive, it's tuming
it into a modarn enging of engagement and
fraffic.

And that, as Butler put it, *is what winning the
future of ratad looks like.” =



